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“I’m an Army wife look-

ing to start up a home-based 
graphics and web design 
business. I know I need to 
set things up legally — and 
desperately want to, but my 
problem is our upcoming 
out of  state move. My hus-
band’s been given orders to 
become a recruiter which 
means he’ll be shipped off  
to Recruiter School soon 
and upon graduation in the 
middle of  next year we’ll 
be moving to a new loca-
tion. We won’t learn where 
we’re moving until early 
February. As my husband 
has at least another eight 
years in the Army, this 
kind of  thing is bound to 
happen at least three more 
times. How do I even begin 
to set up a business? Do I 
work as a sole proprietor 
until we’re relocated? Or 
do I set up something more 
structured now?”

Until your situation 
changes and you get more 
settled, you are probably 
better off  operating as a 
sole proprietor, as you will 
be able to move that from 
one location to another a 
lot easier than you could 
a corporation or limited li-
ability company. 

LLCs and corporations 
are state-specific — each 
time you move, you will 
have to shut down the old 
one and set up a new one, 
which can be very expen-
sive and time-consuming. 
By operating as a sole pro-
prietorship, you will be able 
to use the same federal tax 
ID number whatever state 
you are in. As you move 
into a new state, you will 
register with that state’s 
tax authority and obtain a 
state tax ID number. If  you 
move from one state to an-
other in the middle of  a cal-
endar year, you will have to 
file two state tax returns for 
that year only — one in the 
old state for the time you 
spent there, the other in the 
new state for the time you 
spent there.

Of  course, if  you’re in a 
business with a high risk 
of  legal liability, you will 
be sacrificing the protec-
tion from personal liability 
that a corporation or LLC 
affords. But since you’re 
doing web design work, it’s 
highly unlikely you will be 
sued — if  a client is unhap-
py with your work, he will 
refuse to pay you or you 
will give him some of  his 
money back to keep him 
happy. Still, just to be safe, 
I would take out a basic er-
rors-and-omissions insur-
ance policy so that if  you 
are ever sued, the aggrieved 
customer will go after the 
policy and not your house 
or other personal assets.

“I need a federal tax 
ID number because I am 
opening a new business 
here in the United States 
and need to open a bank 
account. I am originally 
from Sao Paulo, Brazil and 
don’t have a Social Security 

Number. The IRS says that 
I cannot get a federal tax 
ID number unless I have 
a Social Security Number 
(SSN). I am planning to 
pay taxes, of  course, but I 
am not planning to become 
a citizen. Do I even need a 
tax ID number to invoice 
my clients?”

First, you will need to 
check your immigration 
status. If  the visa allowing 
you to live in the United 
States legally does not al-
low you to operate a busi-
ness, then there’s nothing 
you can do about that — 
you cannot operate an il-
legal business here. If  your 
visa status allows you to 
operate a business here (or 
if  you are planning to op-
erate this business outside 
the U.S.), then you will 
need an ITIN (individual 
taxpayer ID number) from 
the IRS — it’s like an SSN 
for people like yourself  
who do not qualify for an 
SSN (for details, go to the 
IRS website and check out 
IRS Publication 1915). 
Once you get the ITIN, you 
can use that to get a federal 
tax ID number for your 
business.

The trickier part will be 
opening a bank account. 
Banks in the U.S. are sub-
ject to complicated “know 
your customer” rules and 
will be very nervous about 
opening a business for 
someone like you without 
an in-person meeting (per-
haps several) to make sure 
you are not engaged in 
terrorist activities, money 
laundering or any other 
type of  criminal behavior. 
You will also need a U.S. 
business address to which 
the bank can send all cor-
respondence.

As for invoicing your 
clients, it depends on the 
type of  business. If  you 
are selling goods at retail 
or wholesale, you normal-
ly do not put your tax ID 
number on the invoices you 
send to your customers. If  
you are in a service busi-
ness, however, and you per-
form more than $600 worth 
of  services for a customer 
during a calendar year, 
that customer is required 
to send you a Form 1099, 
with a carbon copy to the 
IRS. They will send you 
IRS Form W-9 requesting 
your federal ID number, 
and you sure as heck better 
have one by that time!

Cliff  Ennico (crennico@
gmail.com) is a syndicated 
columnist, author and former 
host of  the PBS television se-
ries “Money Hunt.” This col-
umn is no substitute for legal, 
tax or financial advice, which 
can be furnished only by a 
qualified professional licensed 
in your state. 

Moving a company 
when you can’t stay put

BY ANGELINA MARTIN
Turlock Journal

Name of business:
Kristyn Aredas 
Photography

Type of business: 
Family, lifestyle and 
wedding photography 

Hours: 
By appointment

 Contact information:
www.kristynaredaspho-
tography.com/
and karedasphoto@
gmail.com

Specialty: 
Mini sessions

History of business: 

From the moment Tur-
lock resident Kristyn Are-
das picked up a camera in 
high school, she fell in love 
with photography. 

It was 2008 and Aredas 
was looking for an elective 
class to take at school. On a 
whim, she decided on pho-
tography class unaware that 
it would one day become 
her career. 

“I ended up falling in love 
with the art,” Aredas said. 
“I loved learning to edit the 
pictures and making them 
my own.”

Since then, after stints at 
two different colleges and 
the birth of  one daughter, 
Aredas has grown to de-
velop her craft into some-
thing all her own, capturing 

Central Valley residents’ 
most memorable moments 
through the lens of  her 
camera. 

She began by first tak-
ing pictures of  her family, 
often using her sister as a 
volunteer model, and from 
there expanded her cli-
entele to extended family 
and friends, and now even 
strangers who eventually 
become friends. 

“Of  course, my family 
was really supportive at the 
beginning, and then four 
years ago I made my web-
site which opened it up to 
even more people,” Aredas 
said. “That’s when word 
began to spread and my cli-
entele began branching out 
even more.”

Subjects of  Aredas’ talent 
have fallen in love with her 
photography style, which 
she describes in one word: 
“bright.” 

“A lot of  people go for 
the moody look now, but I 
love a light look,” she said. 
“Throughout the years 
my style has always stayed 
the same as far as it being 
bright and happy. I like get-
ting people to laugh and 
things like that.”

Aredas photographs ev-
erything from family and 
couple sessions to engage-
ments and weddings. Her 
most recent shoot was at 
the wedding of  a couple 
who had also already cho-
sen her as their engagement 
photographer. 

“It’s nice when they see 
how good your work is and 
then fall in love with it and 

ask you to do their wed-
ding,” Aredas said. “It’s 
crazy that someone can like 
your work so much that 
they want you to do more.”

Currently, Aredas is of-
fering her “Fall Minis,” 
which are short, 30-minute 
sessions at an affordable 
price. The shorter sessions 
are popular with families, 

she said, whose children 
are often able to complete 
the half-hour shoot. The 
mini sessions will be avail-
able through December, 
and “Christmas Minis” will 
be announced soon. 

“Capturing moments and 
genuine smiles for families 
to look back on,” Aredas 
said, “it’s a priceless thing.”

Photographer brightens Turlock with work
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Since falling in love with photography in high school, Tur-
lock resident Kristyn Aredas has turned her passion into a 
business with Kristyn Aredas Photography. 
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of  what Denham had to say 
during the debate, and twice 
referred to the Congressman’s 
statements as “alternative 
facts” — particularly, when 
Denham stated Harder had a 
“Bay Area” position on immi-
gration and supported sanctu-
ary cities and abolishing ICE.

“I don’t know where you get 
your facts,” Harder said. “…
me saying I want to abolish 
ICE? I have never said it and I 
don’t support it.”

At one point, Denham allud-
ed to the interactions on stage 
that had the audience clapping, 
shaking their heads and even 
booing at times.

“We’re throwing barbs back 
and forth today. I guess it’s 
kind of  fun, kind of  entertain-
ing,” Denham said. 

When discussing healthcare, 
Denham asked Harder how he 
expected the country to pay 
for Medicaid for all, which 
Harder has in the past stated 
he supports, and stated that 
his focus would be to continue 
increasing access in the region 
through residency programs 
and teaching hospitals. 

His prioirites for healthcare 
would be protecting preexist-
ing conditions and ensuring 
“affordable” healthcare for all, 
Harder responded. 

The candidates were also 
asked if  they were willing to 
stand up to party leadership 
when it comes to issues they 
disagree with. Democratic 

attacks on Denham have ac-
cused him of  being too closely 
aligned with Trump, while 
Harder opponents have likened 
a vote for him to a vote for 
Nancy Pelosi. 

“I’ve been vocal against my 
own party when I don’t believe 
they’re doing the right things,” 
Denham said. 

“You have stood up to your 
party. Two percent of  the 
time,” Harder said, who re-
peated throughout the debate 
that Denham has voted with 
his party for 98 percent of  his 
votes in Congress. 

Denham took issue with this 
at one point during the debate, 
citing Harder’s own voting re-
cord.

“It’s one thing to criticize my 
position, but at least show up 
and vote,” Denham said. “He 
didn’t start voting until he de-
cided to move back to the dis-
trict and run for office. If  you 
want people to vote for you…
at least utilize your right to 
vote.”

Harder thanked him for 
bringing up the issue.

“You’re right, I was compla-
cent about politics,” he said. “I 
don’t have a voting record that 
I’m always proud of  because 
the reality is, I didn’t always 
think my vote counted…...that 
complacency is gone and it’s 
all thanks to you.”

Denham and Harder de-
bated on a variety of  issues 
including water, immigration, 
healthcare, bipartisanship and 
more. To view the full video of  
the debate, visit www.youtube.
com/TurlockJournal. 

ground.
The robbers took an undisclosed amount of  

cash from the bank and fled in a four-door silver 
Buick.

There were no injuries reported in the robbery.
The Buick was found abandoned about two 

blocks away in an alley running behind Olde 
Tyme Pastries, Holeman said. Investigators dis-
covered the Buick had been reported stolen out of  
the South Bay area.

A white pickup truck with a lumber rack was 
seen parked in the area of  where the Buick was 
abandoned.  

The take-over style robbery and the abandoned 
stolen vehicle also were elements of  the previous 
robbery.

In that case, three suspects entered the bank 
wearing masks over their faces and hoodies pulled 
tight over their heads. One suspect was armed 
with a rifle, while the other two were armed with 
handguns.

The robbers pushed the customers in the bank 
down to the ground, causing a minor injury to 
one customer, according to the police report.

The robbers took an undisclosed amount of  
cash from the tellers and fled in a red pickup truck.

The truck was found just a few minutes later by 
CSU Police officers. It was left at the intersection 
of  Monte Vista Avenue and Four Seasons Drive 
with the engine still running and the doors open. 
Investigators later learned the truck had been sto-
len from out of  the area.

Detectives are reaching out to other law en-
forcement agencies in the region to see if  other 
similar robberies have been reported.

The investigations into both robberies contin-
ues and police area asking anyone with surveil-
lance cameras in the area of  the robbery to review 
the footage and report any sightings of  the Buick 
or the white pickup truck.

Anyone with information about the robberies is 
asked to contact the Turlock Police Department 
tip line at 668-5550 ext. 6780 or at TPDtipline@
turlock.ca.us.
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