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A
cres of asphalt cover what used be rows 
of cauliflower and strawberry fields 
along Santa Maria’s Betteravia Road.
The Enos Ranch development shot up 
quickly just off Highway 101 last year, 

raising steel beams and vaulted white walls in a 
matter of months. But the towering cranes and 
churning cement mixers are mostly gone, and 
the corporate box stores and chain restaurants 
are open for business.
 With some of it still in progress, the 
development is one of the largest in Santa Maria’s 
recent history, rivaled only by the Crossroads 
shopping center across Betteravia, completed in 
1999. Enos Ranch is part of a longstanding effort 
supported by the city to help assert Santa Maria 
as a retail destination for the greater Central 
Coast and establish the Betteravia area as a major 
shopping hub in the city.
 And Santa Maria prides itself on getting 
things done.
 At Mayor Alice Patino’s State of the City 
address in July of 2017, she remarked on the 
realignment of Bradley Road during late 2016 
and early 2017, which was necessary for the 
Enos Ranch project to break ground. Patino 
called the rerouting of one of the city’s main 
arteries a “major accomplishment” that was 
done “in record time.”
 “We’re really proud that we can do things in 
Santa Maria and be more expeditious than we 
already are,” she added. “Development is very 
important.”
 While city officials tout how quickly the project 
has moved forward, the revenue it’s generated, 
and what’s still to come, Enos Ranch isn’t without 
its detractors. Critics have voiced concern over 
the city’s deference to corporate retailers while 
a development focus in the downtown core has 
appeared to slow. Others point to congestion in 
an already well-trafficked part of town, the lack of 
long-term high-wage jobs spurred by the project, 
and a development that makes Santa Maria appear 
like “Anytown, USA.”
 And despite the concerns, Enos Ranch has 
already seen its fair share of locals eager to shop 
at the city’s newest commercial complex.

Crunching numbers
 Enos Ranch has already help contribute to a 
bump in tax receipts for the city to the tune of 
$2 million in additional funds, according to a 
recent city report.
 Santa Maria’s fourth quarter financial report 
released in August of this year details that sales 
tax receipts increased by more than 8 percent 
for that period. Finance Director Mary Harvey 
wrote in the report that Enos Ranch contributed 

to the added funds by way of consumer goods, 
restaurants, and the hotel industry.
 That boost in revenue came up at a recent 
forum on an upcoming city ballot measure that 
would indefinitely increase the city’s sales tax.
 “Thank goodness for Enos Ranch,” said 
Russ Mengel, a sergeant with the Santa Maria 
Police Department and panelist at a Sept. 6 
forum on Measure U. Mengel said the sales tax 
revenue collected at Enos Ranch is imperative to 
supporting the city’s public safety services. 
 Santa Maria Public Information Officer 
Mark van de Kamp told the Sun that Enos 
Ranch helped the city’s regional shopping 
appeal. He said specific sales tax information 
on the development was not available because 
California state law prohibits a city from 
divulging tax records about a specific taxpayer. 
 Van de Kamp did note that sales tax 
revenue is one “of the most volatile” revenue 
components in the city’s budget. 
 “Economic factors can contribute to wide 
swings in receipts,” he said. 
 City staff estimated that there would be a 
modest increase in overall sales tax revenues for 
2018-19 to $23.4 million, and to $23.6 million 
in 2019-20. The forecast is based in part on an 
analysis conducted by a city-hired consultant. 
 Suzanne Singh is the economic development 
director for the Santa Maria Valley Chamber 
of Commerce. She told the Sun that Enos 
Ranch’s impact on the city and the region as a 
whole was major. 
 “I don’t think it’s gonna slow,” Singh said of 
the increase in sales tax receipts. She described 
the shopping center as a “regional attraction” 

that was not only drawing customers but also 
potential investors capable of bringing with 
them higher-wage jobs. 
 “We’ve got quite a few groups of developers 
looking to come into Santa Maria and do other 
projects, so [Enos Ranch] has been extremely 
beneficial for our city overall,” Singh added. 
 She declined to provide details about the 
potential projects because negotiations between 
the city and business owners are ongoing. 
 “But there’s a lot going on,” Singh said.

Development vs. identity
 Some Santa Maria residents aren’t swayed by  
added revenue. Community-minded activists 
point to the amount of development in the 
city—and where it’s centered—as a cause for 
concern.
 At the Sept. 6 forum on Measure U, Santa 
Maria resident Gale McNeeley expressed worry 
that the Enos Ranch development has taken, 
and will continue to take, attention and money 
from the effort to revitalize downtown. 
 Plans to redesign the area around Broadway 
and Main streets, and thus re-attract residents, 
business owners, and consumers to Santa 
Maria’s downtown shops, have been in the 
works for years.
 In October 2017, the city hosted two 
downtown design workshops where community 
members discussed their priorities for Santa 
Maria’s downtown. In January 2018, the city 
asked similar questions in an online survey, 
which hundreds of residents completed. That 
month, the City Council approved downtown’s 
first mixed-use development since the city took 
aim at revitalization. It’s a multi-story building 
on Broadway and Main Street that promises 
to provide space for retail, commercial, and 
housing. It’s a type of project that’s never 
existed in Santa Maria before, the Chamber of 
Commerce’s Singh explained.   
 Still, McNeeley said at the forum that little 
progress has been made downtown, and the city’s 

Santa Maria celebrates Enos Ranch as a revenue  
and retail attractor, while some locals question  

the city’s development priorities
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ON THE CLOCK: SLO-based developer NKT Commercial applied for development permits for Enos Ranch in 2015. Now, just three years 
later, the first commercial phase of the project is nearing completion.

COASTHILLS HEADQUARTERS: One of the last large buildings still 
under construction off Betteravia in the Enos Ranch development is 

the future headquarters for CoastHills Credit Union.


