
New regulations 
could shed light 
on industry

By Davis Harper
davis@calaverasenterprise.com

The California Department 
of Food and Agriculture 
(CDFA) is currently in the 
public comment stage of 
reviewing draft regulations 
for industrial hemp cultiva-
tion, according to a Nov. 14 
Office of Public Affairs post.

Once comments have been 
considered by the Dec. 24 
deadline, CDFA will final-
ize the regulations, which 
will allow county agricul-
tural commissioners to begin 

accepting applications, col-
lecting renewal and registra-
tion fees and issuing licenses 
for commercial production in 
2019.

Hemp is a species of canna-
bis legally defined as contain-
ing less than a 0.3 percent con-
centration of the cannabinoid, 
tetrahydrocannabinol (THC), 
the psychoactive ingredient in 
marijuana, another member of 
the Cannabis sativa family.

Although the two plants are 
similar in appearance, mari-
juana can be distinguished by 
its dense buds, broad leaves 
and short, stocky appearance, 
as contrasted to the tall, thin-
leaved features of hemp.

Hemp has traditionally 
been used for manufacturing 

a range of products including 
but not exclusive to paper, 
clothing and building materi-
als, as well as high-fiber food 
products and essential oils 
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Enterprise photos by Amber Pappé

Clockwise from above left: Driven by Scott Schipper, the 
Anti-Dysentery Flame-throwing Covered Wagon blasts a fiery 
greeting in downtown Angels Camp. Eighteen-month-old 
Audrey Swanson anticipates the start of the Nov. 24 Angels 
Camp Lighted Christmas Parade. Santa and Mrs. Claus, also 
known as Pat and Anne Kelly, visit with siblings, from left, 
Mazie, Laney and Zane Wood. Named Best Family Float, the 
festive Santa’s Tricksters sparkles in downtown Angels Camp. 
Santa’s helper, 7-year-old Tony Broglio, loads Christmas pres-
ents for the parade.
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The Cheer is Here! County residents kick off 
holiday festivities with 
parades, tree lightings, more

By amBer pappé anD Dakota morlan 
amberpappe@comast.net 

dakota@calaverasenterprise.com

Mother Nature took a break from her three-day downpour and 
skies cleared for the annual Angels Camp Lighted Christmas 
Parade.

In its 28th year, the Thanksgiving weekend event included a 
Wine Hop and Open House.

“We have seen more participation every year; this was our larg-
est parade yet. The Open House and Wine Hop were also a great 

see Cheer, A8

By marc lutz
editor@calaverasenterprise.com

Jim Peet has made a second career out of 
staying busy, as in bees. After retiring in 2003 
from AT&T, the Valley Springs man tackled an 
entirely different line of work: apiaries – other-
wise known as beekeeping.

Peet is just one of the hundreds of Calaveras 
County locals who offer products and services to 
fellow residents, helping to keep the local econ-
omy robust. But it’s a lack of locally minded 
customers that might have that economy in peril.

It is estimated that nearly 50 percent of con-
sumers leave Calaveras County to shop at places 
like Walmart in neighboring counties.

In 2012, a study was conducted in the 
Andersonville suburb of Chicago with a focus 
on local, independently owned businesses. Of 

Shopping local may mean life 
or death for Calaveras economy

Enterprise photos by Marc Lutz and Crystal Carson

Above, Judy and Jim Peet, owners of Peet Apiaries in Valley Springs, have found a huge 
demand for their locally harvested honey. Below, Noelle Ringlein, store manager of Moke Hill 
Nuts and Gifts, helps customers at the specialty boutique in Mokelumne Hill.

By Dakota morlan 
dakota@calaverasenterprise.com

Have you ever had trou-
ble updating your iOS? How 
about setting up a Skype 
account or downloading an 
app on your iPad? If you have 
– or if you have no idea what 
any of these things are – it 
may be time to take a trip to 
the Calaveras County Central 
Library and seek the counsel 
of the two Tylers. 

Calaveras High School 
seniors Tyler Van Buren and 
Tyler Nagano are the library’s 
resident Tech Teens. They 
spend an hour each week 
helping people with all of 
their technology needs, free 
of charge.

Today’s student is Annie 
Heck, 84, of San Andreas. 
She was struggling to set up 
eBooks on her Kindle, but the 

Tech Teens were able to show 
her how in a matter of minutes. 

“It may not be complicated 
for you, but it is for me,” 
Heck told the two 17-year-

olds as they entered her cred-
it card information into the 
eBook database. “That’s why 
I come to the babies. I hope 

Enterprise photo by Dakota Morlan

Tech Teen volunteers Tyler Van Buren, center, and Tyler 
Nagano help county resident Annie Heck with her Kindle at 
the Calaveras County Central Library on Nov. 26. 

Is hemp a better fit for county?

Teens bring ease to troubling tech

see Shop Local, A7

see Tech, A9

see Hemp, A9



the 1,000 people surveyed, 
95 percent said those types of 
businesses factored heavily in 
their purchasing decisions.

The study also found that 
for every $100 spent with a 
local company, $68 of that 
stayed in the Chicago econ-
omy. When shopping with a 
nonlocal company, only $43 
of every $100 remained in 
the local economy. The study 
found that local businesses 
generate 70 percent more local 
economic activity per square 
foot than big box outfits.

Staci Johnston, CEO 
with the Calaveras County 
Chamber of Commerce, lik-
ened those local dollars as the 
lifeblood of the economy.

“I read an article that lik-
ened the local economy to 
a body. Shopping local is 
like the blood in the body,” 
Johnston said. “When we do 
shop local, we keep the blood 
flowing. The minute we take 
our dollars outside the com-
munity, it’s like a wound and 
the body starts to bleed out. 
That’s a pretty clear vision of 
what shopping local does.”

Johnston pointed out that 
there are a lot of elements 
engrossed in the $68 figure. “I 
go back to the flow. It should 
touch so many different enti-
ties. (The shop local) message 
… isn’t put out enough.”

Furthermore, the study 
revealed that “local shops pro-
duce a net annual return of 
$326 per 1,000 square feet,” 
while “Big box generates a 
net annual deficit of $468 per 
1,000 square feet.”

And money spent at local 
shops generates three-and-a-
half times more wealth than 
that spent at larger companies.

Peet, who owns some 600 
hives distributed throughout 
the Mother Lode and Delta 
regions, lives off the income 
generated by his pollinating 
employees and the honey they 
produce. In 2017, Peet Apiaries 
sold 3,000 pounds of honey.

The main income comes 
from Peet’s pollination cus-
tomers, about four growers 
who grow a combination of 
almonds and blueberries. That 
income was so robust that Peet 
was able to turn off his retire-
ment from AT&T.

Peet Apiaries’ honey 
product is sold throughout 
Calaveras County at local gro-
cery retailers such as Treat’s in 
San Andreas, Angel’s Market 
in Angels Camp and both loca-
tions of Sender’s Market, as 
well as retailers in Murphys, 
Arnold and other locales. Peet 
and his wife, Judy, also sell 
the honey at two locations in 
Lodi and two in Stockton and 
another in Jackson.

“The stores call us say-
ing, ‘the customers want local 
honey; we hear you have some. 
Bring us some.’ And when 
they’re low or out, they call us,” 

Judy Peet said. “I was recently 
told at Treat’s, ‘Our custom-
ers get really upset when your 
honey is not on the shelf.’”

Demand for the product is 
evident, according to Jim Peet.

“I think the local people 
support (our product) because 
we go to some of these small 
stores, and our honey is 
always sold and some of the 
others are still sitting there,” 
Jim Peet said.

Locally produced goods 
are important to their custom-
ers, Judy Peet said. She said 
locals are looking for produce 
and other products that are 
made within the county, espe-
cially at the regional farm-
ers markets, which don’t 
always include vendors from 
Calaveras County.

“I think the people up here 
are conscientious about local 
stuff,” Judy Peet said.

Still, consumers leave 
the area to shop. Debbie 
Ponte, executive director of 
Destination Angels Camp, said 
a study conducted a couple of 
years ago showed that almost 
half of local shoppers left 
the area for their purchases. 
That’s part of why Measure C, 
a sales tax increase initiative, 
was placed on the recent bal-
lot. The increase would bring 
Angels Camp sales tax in line 
with other municipalities. 

“(The number of consumers 
leaving) was almost a 50-50 
split. We were losing about 54 
percent of retail to Sonora and 
down in the Valley,” Ponte 
said in a recent phone inter-
view. “That’s really what was 
driving the city to look at the 
sales tax.”

According to the 
Andersonville study, shop-
ping local also saves the envi-
ronment. More than $2.2 tril-
lion worth of products being 
shipped from more than 150 
countries annually results 
in 11 billion gallons of fuel 
used and 1 billion metric tons 

of carbon dioxide emitted. 
Nearly 60 percent of locally 
owned businesses surveyed 
for the study said they, “occa-
sionally or usually,” used 
recycled materials to create 
their products, and 7 percent 
always use recycled materials.

The study estimated that if 
each household in the U.S. 
spent an extra $10 per month 
at local businesses instead of 
nonlocal businesses, “over 
$9.3 billion would be directly 
returned to our economy.”

Another step Angels Camp 
officials took to bolster the econ-
omy was to permit the building 
of a new Tractor Supply Co. 
location on the north end of the 
city. Though it’s not a locally 
owned retailer, the new Tractor 
Supply Co. location is seen as a 
benefit for the area, Ponte said.

“I see it as a synergy. With a 
store like Tractor Supply, there 
may be some duplication of 
product, but … it’s meeting 
the demands of today’s world,” 
Ponte said. “When you have 
a store like that, it’s keeping 
people here.”

Ponte said that consumers 
will see what other businesses 
are on the way to a place like 
Tractor Supply Co., possibly 
stopping to shop at another 
local retailer or grabbing a bite 
to eat at a local restaurant.

Though it might not be a store 
like Trader Joe’s, businesses like 
Tractor Supply or Dollar General 
are used as studies. Larger retail-
ers will see how those businesses 
are faring. If their financials look 
good, it could prompt larger 
retailers to look into the viability 
of setting up shop in the county.

“I have recruiters, you might 
say, calling (to ask questions) 
about infrastructure,” Ponte said. 
“There’s activity. There’s inter-
est.”

But it’s a hard sell.
“We’re not going to have 

big box stores in Calaveras. 
With a demographic of 45,000 
people, we don’t fit,” said 

Kathy Gallino, the director of 
Economic Development for 
Calaveras County.

 It’s not just a matter of 
demographics, Gallino said. 
It’s also a matter of demand.

“Some people don’t want 
growth. Some areas are primed 
for development, but a lot of 
our (population) are over 55 
or 60, and they like things the 
way they are,” Gallino said. 

Though Gallino has reached 
out to franchises like Grocery 
Outlet, she’s also working to 
attract tech companies whose 
employees might want to work 
and live where there isn’t the 
hustle and bustle of the Bay Area.

That would mean an 
increased need for both single-
family and multifamily dwell-
ings for an increased work-
force – another aspect Gallino 
is working on with other coun-
ty department heads to stream-
line the permitting process.

It’s also Gallino’s goal to 
not only keep local dollars 
local, but to keep locals local. 

“A lot of our kids grew up 
here, went to (local schools), 
then go to college. But most 
don’t come back here,” Gallino 
said. “We need to have trade 
schools, certification pro-
grams, so our youth can stay, 
work and afford to live here.”

Successful local businesses 
rely on those employees who 
are a part of the communi-
ty. Calaveras Lumber, which 
opened its doors in Angels 
Camp in 1976, has evolved 
into more than just a lumber 
and building supply store. It’s 
almost like a community hub.

“When a customer comes 
in, (he or she) will ask for a 
certain person,” said Andrew 
McGuirk, general manager 
of Calaveras Lumber. “We 
have multiple employees that 
have been here over 20 years. 
People don’t like changes. 
They like to come in and see 
that same face that’s been 
helping them for years.”

Calaveras Lumber has two 
locations, one in Angels Camp 
and the other in Sonora, and 
employs just under 100 peo-
ple, many of whom are experts 
in fields such as plumbing, 
carpentry and electrical.

McGuirk said he doesn’t 
worry about larger chains 
coming into town.

“I see it as a pro,” he said. 
“There are products that 
we’ve added to our product 
base so customers don’t have 
to leave town. With a competi-
tor coming into town, it cre-
ated a wider berth. Instead of 
a customer going to Jackson 
or Sonora, they can stay here 
and shop local.”

Part of keeping consum-
er dollars local is not only 
educating the buying public, 
but educating those offering 
the products and services. 
Attracting new customers is 
just as important as retaining 
the current clientele.

“Those businesses that have 
been around 20-plus years, 
there’s a die-hard commitment 
to what they do. Most are will-
ing to change with the times,” 
Ponte said. That means know-
ing how millennials shop.

Gallino said businesses 
need to be educated on utiliz-
ing social media and other 
forms of advertising to get 
the word out about their offer-
ings. “The big-time message 
is #shoplocal,” she said.

It’s that online aspect that 
is daunting for many small 
businesses such as Moke Hill 
Nuts and Gifts on Main Street 
in Mokelumne Hill.

“I think that right now what 
we’re all facing is just online 
competition,” said Susan 
Weatherby, owner of the nut 
specialty shop. “It’s so easy to 
just sit in front of your com-
puter and do all of your shop-
ping, and have a box come to 
your door.”

Weatherby admits that set-
ting up an online presence has 
been difficult for her small 
business, but it’s necessary in 
today’s business climate.

Johnston’s work at the 
chamber has involved provid-
ing workshops and resources 
for the 214 local businesses 
that are members. Some of 
those workshops include mar-
keting and getting an online 
presence up and running.

Though there is an ease 
and convenience to shopping 
online, the in-person expe-
rience is still sought after, 
according to Ponte.

“In today’s world, there’s 
your Amazon.coms, but you 
walk in (to a local business) and 
you’re greeted with a, ‘Hello,’ 
and, ‘If it doesn’t work, bring it 
back,’” Ponte said.

According to Jessica 
Johnston, executive director 
of the Angels Camp Business 
Association, local businesses 
can build those customer rela-
tionships utilizing both an in-
person and an online presence.

“One is by providing a 
good shopping experience, 
meaning quality customer ser-
vice, consistent store hours, 
(being) knowledgeable about 
products, etc.,” Johnston said. 
“Another way is to stay in 
the face of customers, whether 
it is through promotions and 
mailers or advertising and 
interacting on various social 
media platforms.”

Yet, for some businesses, they 
do neither to be successful.

“I’ll put it to you this way: 
(the honey) sells itself,” Judy 
Peet said.

Jim Peet added, “We don’t 
advertise.”

In the end, Johnston said, 
keeping the local economy thriv-
ing is a community effort, with 
everyone playing their part.

“Oftentimes it’s easy for 
people to stand back and say, 
‘This business might be slow-
ing down,’ or, ‘This business 
closed its doors.’ It’s easy to 
make an assumption,” Johnston 
said. “We all play a role in the 
success of a business.”

Reporter Crystal Carson 
contributed to this report.
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Enterprise photo by Marc Lutz

Prepped for the holiday shopping season, Calaveras Lumber employees Jim Stenquist, left, 
Mike Urruty and Brandon Miller stand within an expansive display that the Angels Camp-
based company creates every year. Though sales do rise during the final months of the year, 
Calaveras Lumber endeavors to keep customers educated on items and services they made 
need no matter what month it is. 

By Noah BerNer
noahberner77@gmail.com

The holiday season has arrived in 
Calaveras County, and it was apparent 
in the town of Dorrington.

On Nov. 24, the 26th annual 
Christmas Tree Lighting was held in the 
foothill town. The free event featured a 
live band, horse-drawn carriage rides 
and hot cocoa. 

But Santa Claus was the main attrac-
tion at the tree lighting, and a long line 
formed to where he sat on the front 
porch of the Dorrington Hotel.

“Frosty the Snowman” played 
throughout the crowded event. 
Young couples with restless children 
stood in line for carriage rides. Small 
booths served hot drinks and snacks 
to grateful visitors.

A large fire engine, which served as 
Santa’s sleigh for the evening, sat in the 
middle of the parking lot. The ground 
was still damp from a storm the night 
before. It had been too warm to snow. 
The crowd was bundled up in beanies, 
down jackets and boots.

The band moved quickly from one 
holiday standard to the next. In front, 
a small group of children performed 
dance moves of their own invention, 
while their parents cheered them on and 
recorded them with cell phones.

Some parents tagged out and 
walked across the parking lot to have a 
drink at the Lube Room bar. A steady 
stream of traffic passed through the 
doors of the Lube Room and between 

the saloon and the hotel.
As the smallest of the children 

approached Santa, their eyes grew 
wide with wonder. Parents grinned 

as they held cell phones aloft for 
pictures, while the older children 
smiled knowingly at the naivete of 
the youngsters.

Music and laughter wafted over 
the crowd, and parents and children 
alike seemed to be enjoying them-
selves immensely.

Standing in front of the historic 
Dorrington Hotel, it was easy to 
imagine similar celebrations taking 
place on the same spot since the hotel 
was built in the 1880s.

As the end of the event approached, 
the crowd began to dwindle. The 
band played “Let it Snow.” The mas-
sive Christmas tree lit up the chilly 
winter night. 

While the evening’s entertainment 
was over, it felt like the holiday season 
had finally arrived.

Attendees of 
the 26th annual 
Christmas Tree 
Lighting in 
Dorrington on Nov. 
24 are treated to 
photos with Santa 
Claus, live music 
and, of course, the 
lighting of the town’s 
Christmas tree.

Enterprise photos 
by Noah Berner

Dorrington holds tree lighting, marking 26 years of holiday magic
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