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Sonoma County is no
stranger to cannabis, and the
passing of Proposition 64, the
Adult Use of Marijuana Act
(AUMA), has opened the
doors for approved, state-
licensed facilities to commer-
cially sell, distribute and pro-
duce marijuana for its recre-
ational consumers.

According to the Sonoma
County Cannabis Program’s
website, businesses that grow
or manufacture cannabis
products pay a variety of tax-
es, based on the type of state
license their business holds.
The qualifications are based
on cultivation type (outdoor,
indoor or mixed-light cultiva-
tion) and supply chain opera-
tor type (manufacturer, trans-
porter, distributor, etc.)

At press time, the county
had received 207 applications
for cannabis permits, but
there was no information
available about how the taxes
are allocated throughout the
county.

However, that does not
mean cannabis businesses in
the area haven’t already been
contributing to the communi-
ty.

The Sonoma County
Growers Alliance (SCGA) is a
grassroots nonprofit, founded
in March 2015 with a mission
to ensure that all
parties involved
in cannabis pro-
duction, from
businesses to
regulatory bod-
ies, honor all
government and
community stan-
dards. 

“Right now,
we’re diving
super deep into
policy,” said
Alexa Wall,
board chair of
SCGA. “There’s
been a lot of
neighborhood
opposition, so
our organization
is focused on making sure that
the information that’s out
there is factual and not scare
tactics and propaganda.”

According to Wall, the abil-
ity to function as a legal busi-
ness will give cannabis com-
panies greater ability to
expand their efforts to the
community.

“Once these businesses are
actually able to operate,
there’s a big desire from the
cannabis community to
belong and be accepted and
philanthropic,” said Wall.
“It’s this hump we have to get
over. We have to get our per-
mits, get an operation and
then we can contribute.”

These aspirations were put
to the test after the historic
Sonoma County fires of
October 2017, and SCGA
turned its monthly mixer into
a fire-relief fundraiser with
the help of the California
Grower’s Association (CGA).

“With the generous help of
our sponsors and members of
the industry, we were able to
raise funds, and we handed
them out about a few weeks
ago to a couple of different

members of SCGA who, with-
out this help, may or may not
have been able to pay bills and
get equipment,” said Wall.

Their efforts raised over
$20,000 for fire relief.
According to Wall, other busi-
nesses in the area also con-
tributed to the cannabis com-
munity in materials. Bio 365,
for example, donated pallets of
soil to anyone who lost crop,
whether they
were vegetable
gardens or
cannabis plants.

Jennifer
Michaels, a mem-
ber of SCGA, was
one of the recipi-
ents of these
funds after losing
her farm in the
fires.

“I had a 215
(medical
cannabis) collec-
tive,” Michaels
said. “I had about
10,000 patients or members in
my collective, and I lost pretty
much all of that. I also lost my
farm, and I did have the ag
department come out and ver-
ify that it was a 100 percent
crop loss.”

“Unfortunately, when
things like this happen in any-
one’s life, the bills don’t stop,”
said Michaels. “Being a
farmer in this industry and
putting all your money into

something you
believe in is
already tough
enough.”

SCGA was
able to give
Michaels an
$8,000 check to
help rebuild her
life and business.
She hopes to find
a potential busi-
ness partner and
start a nursery.

Dennis
Hunter,
cofounder of
CannaCraft, said
that the compa-
ny was able to
help American

Red Cross (ARC) during the
fires.

“We had just taken over
about a 15,000 square foot
space right next to us, but we
hadn’t moved in yet,” said
Hunter. 

“It was all cubicles, and we
reached out to American Red
Cross to see if we could get
cots and stuff for people to
sleep in and turn it into a liv-
ing quarters for people who
lost their homes.”

What Hunter didn’t know
at the time was that ARC
could not work out of their
northern California office
because of the fires, and ARC
staff had been working out of
a small office in San Rafael.

Once realizing that the
Santa Rosa office space was
empty, ARC asked
CannaCraft if they could use it
as their headquarters. 

“I had to tell them, ‘You
know we’re a cannabis com-
pany.’ And the guy was like,
‘We don’t care what you do.
We need this and we need to
get out here and have our
headquarters closer to where
we can really help people,’”

Hunter said.
ARC moved into the build-

ing the next day and set up
shop.

CannaCraft also supports
community projects year-
round. The CannaCraft staff,
which is made up of about 160
employees, will clean a park
in Santa Rosa every quarter. 

“Now that (cannabis) is
legal, we try to reach out and

get out there in
the community,
be visible and do
really cool pro-
jects,” said
Hunter. “It helps
tear down the stig-
ma around
cannabis when
(people) see com-
panies like ours
and others in the
industry getting
out there and
doing things.”

CannaCraft
financially sup-

ports Daily Acts, a sustain-
ability nonprofit organization
based in Sonoma County that
implements projects such as
turning residential lawns into
sustainable gardens.

“(It’s) amazing being in this
space right now, being able to
be that leader in the cannabis
space and really set that
example,” said Hunter. “It’s
really neat seeing our commu-
nity thrive in that philan-
thropic space.”

Ali Ganji, founder and
president of Grassroots
Brands, is also dedicated to
giving back to the community.

“(I have been) a successful
entrepreneur since I was 19,
living my dream life — cars,
traveling and every posses-
sion I could have,” said Ganji. 

“When I was (living) in Las
Vegas, I started walking the
streets and giving peanut but-
ter and jelly sandwiches and
water to the homeless, and I
realized that’s the only thing
that made me truly happy.”

Grassroots Brands, a new
company in Sonoma County,
aims to work with young
entrepreneurs as their con-
tract manufacturer, brand

consultant, marketing agent
and potential investor. 

The company is planning to
support a local nonprofit by
gathering resources to build a
garden for a farm-to-table pro-
gram for youth and supply
cancer patients in the area
with discounted medical prod-
ucts.

“I spent seven years in
insurance-based medicine,”
said Ganji. “I don’t call it
healthcare anymore, because
I believe they’re focused on
insurance. That being said,
I’m excited to be a member of
the community and help as
many people as I can.”
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www.PROBUSINESSADVISORSLLC.com  |  4615 FIRST STREET #120 PLEASANTON, CA 94566

ATTENTION!
CALIFORNIA CANNABIS BUSINESS OWNERS!

Beginning January 2018 there are new California 
income tax laws and California Sales, Use and Excise taxes
that dramatically affect your business. Stay informed, 
in compliance and learn more by calling us today.

ProBusiness Advisors LLC. in conjunction with 
Daniel M. Kavanaugh CPA Onc. have been trusted business
advisors for 37 years. We provide a wide array of Tax,
Accounting, Finance and Regulatory Compliance services 
to the Cannabis Industry.

• Safeguarding of your cash, cannabis banking, and
credit card payment services.

• Prepare and file accurate Federal and State income
tax returns, as we are the IRC Section 280E experts.

• Provide payroll services for you and your employees
that work in the cannabis industry.

• Prepare, calculate and file Sales/Use and Excise tax
that is a NEW requirement for 2018 for all cannabis
businesses.

• Corporate structuring.
• Accounting and bookkeeping functions, as we become

your “Outsources CFO” for your company. You have
access to all of your financial data 24/7/365.

• We can assist you in future business expansion plan-
ning, budgeting and funding. 

�
�������
�

�	�����		��	��

ATTENTION!
CALIFORNIA CANNABIS BUSINESS OWNERS!
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Expert Advice for This Growing Industry • Lowest Prices Guaranteed
Locally Owned & Operated • Pick Up or Have It Shipped to You

� Grow Lights
� Green Houses
� Hydroponics
� Plant Nutrients

� Trimmers
� Climate Controls
� Soil & Amenities
� And Much More!

��!�
����

�%�
����

���

By Frank Robertson
Sonoma West Publishers Staff

ACalifornia law banning veteri-
narians from talking to pet
owners about using medical

marijuana for their dogs and cats
stands out, even in the strange and
loopy world of American drug laws.

“It’s ridiculous,” said Dr. John
Fitzpatrick, a Guerneville veterinari-
an. “It doesn’t make any sense.”

Doctors, nurses and even dentists
can talk to patients about medical
marijuana, but vets can’t, said
Fitzpatrick, who operates the
Russian River Veterinary Clinic.

“We’re the only health profession-
als who can’t talk about it,” said
Fitzpatrick. “It’s very frustrating.”

His clients are increasingly ask-
ing about treating their pets’ ail-
ments with medical marijuana, but
under current state law governing
vets, “I can’t even discuss it,” said
Fitzpatrick.

The gag order on vets may change
soon, under a state assembly bill
(AB-2215) now moving through the
legislature. Proposed by
Assemblymember Ash Kalra of San
Jose and sponsored by the California
Veterinary Medical Association, the
bill would allow vets to discuss medi-
cal marijuana as an option for pets,
although it stops short of allowing

veterinarians to prescribe cannabis
products.

As things stand, California veteri-
narians can be subject to criminal
prosecution and loss of license “if
they are incorporating cannabis into
their practices,” said Kalra (D-San
Jose) in a summary of the need for
his proposed legislation issued last
month by a state senate committee.

“Though this bill would not allow
a veterinarian to recommend
cannabis to a client, it would allow
them to discuss cases in which an
animal may have ingested cannabis
unintentionally or if it may be an
option for medical use which the
client is considering,” said a senate
Legislative Counsel’s Digest com-
ments last month.

California’s recent Medicinal and
Adult-Use Cannabis Regulation and
Safety Act (MAUCRSA) only
addresses medical marijuana use for
humans.

The new law would protect pet
owners from prosecution for giving
their pets medical marijuana and
shield veterinarians from having
their licenses taken away by the
state Veterinary Medical Board
(VMB) that regulates veterinarians
in California.

The bill prohibits the VMB “from
disciplining or denying, revoking, or
suspending the license of a licensed
veterinarian solely for discussing the
use of cannabis on an animal for
medical purposes,” said the
Legislative Counsel Digest.

With vets barred from discussing
medical cannabis with clients, pet
owners are getting advice from the
internet, friends, dispensary clerks
and who knows what other sources
that may not be medically sound.

“Clearly this structure is not in
the best interest or health of the ani-
mal patient,” said the state senate
committee report on cannabis and
veterinarians last month.

Instead, veterinarians should be
an available resource for informed
advice on medical cannabis use in
pets, “not all these other people,”
said Veterinary Medical Association

Executive Director Valerie
Fenstermaker in a Sacramento Bee
story this year about the pending
veterinary legislation. “Some veteri-
narians have expressed that they
receive questions daily about this.”

The Bee story quoted Tim Shu, a
veterinarian and medical cannabis
advocate who agreed that pet owner
interest in alternative medicine is a
rapidly growing component of the
whole medical marijuana landscape.

“The cat is out of the bag on this,”
said Shu. “Clients want to be able to
discuss this with their veterinari-
ans.”

Legal cannabis options that are
open for California pet owners
include CBD (cannabidiol) pet prod-
ucts that are not classified as a dan-
gerous drug under state and federal
law. They are usually sold as over-
the-counter oils or edible treats,
promising relief for anxiety, inflam-
mation, pain, seizures, cancer and
general health.

Barkers, a pet supply store in
Guerneville, sells medicinal pet
treats such as Holistic Hound and
Treatibles to customers interested in
medical cannabis, often for older
dogs and cats.

Barkers owner Karen Young said
she’s getting lots of inquiries from
pet owners who have heard about
CBDs and want to try them out on
older pets whose agility and energy
may be slowing.

Young used one of her products,
Treatibles, to help her 19-year-old cat
who was listless and “down to skin
and bones and sneezing like crazy,”
said Young. Soon afterward her pet
was lively, going outside, getting
around better “and purring again.”

When Young’s older dog had sev-
eral teeth extracted, “He was clearly
damn uncomfortable,” said Young.
“You could just see it.” But after
using Treatibles with CBD, “You
could see him mellow outright away.
He was doing very well,” said Young.

“I truly believe in it now,” said
Young about cannabis for pets.
“CBDs are going to be the thing of
the future for animals and people.”

Cannabis products for pets: a market with legs
it might help, but vets can’t

talk about it
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stymied — Veterinarian John Fitzpatrick is disallowed by law in discussing
cannabis products for pets.
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GenerOsity — Jennifer
Michaels and Alexa Wall stand
together at a recent Sonoma
County Growers Alliance mixer.
Michaels is the recipient of fire
relief funds raised by the
alliance.

Puff, puff, pass it on: cannabis industry gets into philanthropy

ALi GAnji

“Once these

businesses are

actually able to

operate, there’s a

big desire from

the cannabis

community to

belong and be

accepted and

philanthropic.”

Alexa Wall

Look for our cannabis report online

at sonomawest.com


